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SMART Processes, SMART Routing, SMART Human/Bot Blending
With CUSTOMER JOURNEY at the Core

Customer Engagement. All around it

Work At

Home Agent Informal

Open interfaces / Marketplace

. Infrastructure Customer journey orchestration / Customer experience
analytics
Custo
Vertical
personalize Growing the
d workforce
monitoring applications

Market

Routing segmentati

Contact . on

Center
Virtual
assistant Online
agent
support info

Channels,
Mobile Active Al
Apps routing Human

& loT worker

Real-Time Customer | ; :
Management Elastic Cloud Delivery
—_— Zero global faults / Always on / Security and Compliance

On the Spot Customer Interactions Real-Time Customer Journey Management

- Machine Learning | Al | Analytics
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Machine-learning

Automation technologies currently deployed in producti
% of rezpondents at large organizations®
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Success-group respondents are twice as likely to report

deployment of machine learning, cognitive agents, and natural-
language processing.
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Approach, Operation, Vision
With at the Core

Global Efficiency Using Rather Than An End-To-End
Local Proximity Operating Vision on Doing It

Software Vendor Platform User
Global
Operational
Model
“Business must have the platform
managed and tailored to its needs
- translating features into benefits”

I .

T TGN ORING SERVRES T
= NETVORK MOSTORING CENTI

or ena ess”
ore
INFRASTRUCTURE and managed for supporting services
Total Cost of Service availability and continuity

— hosted approach”

-
1
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oT=> Cloud: Enabler or Breaker?

oot | coveon | moame | e mn ) S | #doc ker
L © Server Less Bringing The Cloud 2.0
/A Microsof | * Beyond the Virtualization
| * New Applications To Come
e Hybrid: The Key For The Transition

i (1aas) {Paas) (5aas) (BPaas)

Azure

i g
§

Enterprise Public Cloud Adoption 2018 vs. 2017

% of Respondents Running Applications

68%
s |

Azure 58%

19%
15%

|
VMware Cloud on AWS o acked in 201?12%

43%

10%

Oracle Cloud 5% m2018

; Bl 2% m2017
Alibaba Cloud G0, - ad in 2017

Source: RightScale 2018 State of the Cloud Report
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Global Presence, Elastic Platform, Microservices at the core
Delivering PEACE OF MIND

Current offer Current work Continuously evolving

: Open Private A .
On premises Microsoft : :
P Cloud (AWS D / Pl On premises / Private Cloud

(bare metal (bare metal and (bare metal and virtualized)

and virtualized) ) Serverless

Elastic Cloud

Closed Public Microservices Customizable or not

Cloud
(virtualized) Devops Cloud of clouds
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Go To Market:
gy The Crazy Ecosystem

GLOBAL UNICORN CLUB: 197 PRIVATE COMPANIES VALUED AT -~ 2 8
&" $1B+ MARKET MAP \ Direct «—— Indirect

E-COMMERCES INTERMET SOFTWAR ON-DEMAND .l - I SOftwa re «—— SerV|CeS

H.ﬂRHETPLACE & SERVICES

’ b M § Local «—— Global
s ‘ Big Enterprise «— Startup
£ — -9 Legacy «—— New Technologies

" AmAT

........ | & Make «—— Buy

#- | BUSINESS TECHNOLOGY
" PROCESSES ENABLERS

CUSTOMER ENGAGEMENT

Source: NewVantage Partners
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b Altitude’s Answer

"Arriving together is the beginning; KEEPING TOGETHER Is progress;
WORKING TOGETHER Is success.” (Henry Ford)

Go To Market Go To Product Go To Deliver

D O P i &

CUSTOMER

LE |
crosoft W (=) (5 UDE |
BUSINESS ety 8 s ATV
PROCESSES :

afiniti ALTITUDE
y '. : ..
Ta} : TECHNOLOGY

gan ) Y — IERAE CUSTOMER
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THANK YOU!
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